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2. Fill in vendor, however Purchasing will use discretion
in choosing alternate sources.

8. Requisitions must be approved by appropriate Dean,
Assoc. Dean or Director before being processed.

4. Requisitions for out of State travel (air, bus or car)
must be approved by your respective Vice-President
before being processed.
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will be processed at the discretion of the
Purchasing Dept. Requisitions from $2000-$5999
will have a minimum of 3 verbal quotes solicited by
Purchasing. Requisitions from $6000-$9999 will
have 3 written quotes solicited by Purchasing.
Any item or items to a single vendor exceeding
$10,000 must be formally bid. Note the Green
Sheet for posted cutoff dates on bid items.



AMERICANS

“*ARTS
- RENEW TODAY!

Americans for the Arts is your national arts service organization—serving
your needs in the arts field. Of course, you always need to make the most out
of every dollar, which is why membership in Americans for the Arts comes at a
rate you can afford and with benefits that support your every day work.

Professional membership in Americans for the Arts means access to services,
programs, and resources designed especially for you—the arts professional,

Your national arts service organization is dedicated to providing information and
assistance you can use to communicate the importance of the arts in your community.

Americans for the Arts offers a variety of membership benefits and services to assist
both individuals and organizations. With the Americans for the Arts professional
membership program, arts leaders have one place to get all that they need to support
their organization and career.

Please visit www.AmericansForTheArts.org/iMembership for additional
information on all features of professional membership, or contact us by
e-mailing membership@artsusa.org or calling 866.471.ARTS.

Please return the attached form to Americans for the Arts, PO. Box
91261, Washington, DC 20090-1261 or by fax to 202.371.0424.

AAUCAADITDC ! DY RETAT N i Choose your organization’s membership level:
MEMBERSHIP APFE LfCA!fx)f\! ;

- - I [ $2,500-57,500 Premier Membership [ $150  Standard Membership
@,‘“‘“ ! 1want to renew as an organizational member and ©EY $1,000 Select Membership 1 $50  Base Membership
Associate Membership

Please review the new 2009 benefit structure and choose the level
that best suits your organization’s needs.

receive full member access to Americans for the Arts. : (5250

PAYMENT

You are currently a member at the ASSQCIATE level. TEnclosed is my check, payable to Americans for the Arts
[ visa {1 MasterCard 1 American Express

121516

Stephen Cummins Account Number .

Director of Performing Arts o

College of DuPage Harold D. McAninch Arts Center Expiration Date

425 Fawell Bivd .

Glen Eliyn, IL. 60137-6708 Signature

Phone: (630) 942-3008 .

Fax: (630) 790-9806 Printed Name o

ngflmgﬂsgﬁfaddﬁgﬁu MEMBERSHIP DUES s 250

Donate to Americans for the Arts S foptionalj

21 wish to opt-out of the online Local Arts Services Directory. TOTAL DUE s 2_‘)_/_? o
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Arts&Economic
Prosperity

A Project of Americans for the Arts

The Economic Impact of Nonprofit Arts and
Culture Organizations and Their Audiences in

the City of Chicago, IL (Fiscal Year 2010)

; . o Arts and Culture Artsand Culture _ = . Total Industry
Direct Economic Activity Organizations Audiences ~ Expenditures
Total Industry Expenditures $1,207,544,625 $989,821,832 $2,197,366,457

Spending by Arts and Culture Organizations and Their Audiences Supports Jobs and Generates Government Revenue

To.tal Econom.ic Impact of Expen(!itures Economic In.lpac.:t of + Economic Imp.act of _ L . Total
(Direct & Indirect Impacts Combined) Organizations Audiences 1 a:Economie Impact
Full-Time Equivalent (FTE) Jobs Sup;;orted --------------- 3 -7—,_0—1;- S _-2—3-,:6“8;— _____________ 6 _(;,‘4-8_1-
Household Income Paid to Residents $879,037,000 $401,484,000 $1,280,521,000
Revenue Generated to Local Government $55,301,000 $63,724,000 $119,025,000
Revenue Generated to State Government $49,094,000 $45,867,000 $94,961,000

Event-Related Spending by Arts and Culture Audiences Totaled $989.8 million (excluding the cost of admission)

Attendance to Arts and Culture Events i:::g;l;:: : Nonillz:tseig(elzz’; = Cultural Au dienI:elsl
Total Attendance to Arts and Culture Events 17289011 9557312 26846383
Percentage of Total Attendance 64.4% 35.6% 100%
Average Event-Related Spending Per Person $24.36 $59.50 $36.88
Total Event-Related Expenditures $421,161,768 $568,660,064 $989,821,832

Nonprofit Arts and Culture Event Attendees Spend an Average of $36.88 Per Person (excluding the cost of admission)

Category of Event-Related Expenditure i:’:::g:z: Non—i:ts:gglenz Cultural A dienI:elsl
Meals and Refieshments R s  s318 51789
Souvenirs and Gifts $1.89 $6.18 $3.42
Ground Transportation : $4.88 $9.74 $6.61
Overnight Lodging (one night only) ’ $0.31 $17.89 $6.57
Other/Miscellaneous $232 $2.51 $2.39
Average Event-Related Spending Per Person $24.36 $59.50 $36.88

* For the purpose of this study, residents are attendees who live within Cook County; non-residents live outside that area.

Source: Arts & Economic Prosperity IV: The Economic Impact of Nonprofit Arts and Culture Organizations and Their Audiences in the
City of Chicago. For more information about this study or about other cultural initiatives in the City of Chicago, visit Arts Alliance
Illinois’s web site at www.ArtsAlliance.org.

Copyright 2012 by Americans for the Arts (www.AmericansForTheArts.org).




About This Study

The Arts & Economic Prosperity IV study was conducted by Americans for the Arts to document the economic impact of the nonprofit arts and culture industry in 182
communities and regions (139 cities and counties, 31 multi-city or multi-county regions, and ten states, and two individual arts districts)—representing all 50 U.S. states
and the District of Columbia. The diverse communities range in population (1,600 to more than 3 million) and type (rural to urban). The project economists, from the
Georgia Institute of Technology, customized input-output analysis models for each participating study region to provide specific and reliable economic impact data
about their nonprofit arts and culture industry—specifically (1) full-time equivalent jobs, (2) household income, and (3) local and (4) state government revenue.

Surveys of Nonprofit Arts and Culture ORGANIZATIONS

Each of the 182 study regions attempted to identify its comprehensive universe of nonprofit arts and culture organizations using the Urban Institute’s National
Taxonomy of Exempt Entity (NTEE) coding system, a definitive classification system for nonprofit organizations recognized as tax exempt by the Internal Revenue
Code. In addition, the study partners were encouraged to include other types of eligible organizations if they play a substantial role in the cultural life of the community
or if their primary purpose is to promote participation in, appreciation for, and understanding of the visual, performing, folk, and media arts. These include
government-owned or government-operated cultural facilities and institutions, municipal arts agencies and councils, private community arts organizations,
unincorporated arts groups, living collections (such as zoos, aquariums, and botanical gardens), university presenters, and arts programs that are embedded under the
umbrella of a non-arts organization or facility (such as a community center or church). In short, if it displays the characteristics of a nonprofit arts and culture
organization, it is included. For-profit businesses (e.g., Broadway and motion picture theaters) and individual artists were excluded from this siudy.

Nationally, detailed information was collected from 9,721 eligible organizations about their fiscal year 2010 expenditures in more than 40 expenditure categories (e.g.,
labor, local and non-local artists, operations, materials, facilities, and asset acquisition), as well as about their event attendance. Response rates for the 182 communities
averaged 43.2 percent and ranged from 5.3 percent to 100 percent. It is important to note that each study region’s results are based solely on the actual survey data
collected. No estimates have been made to account for non-respondents. Therefore, the less-than-100 percent response rates suggest an understatement of the economic
impact findings in most of the individual study regions.

In the City of Chicago, 486 of the approximately 1,500 total eligible nonprofit arts and culture organizations identified by Arts Alliance Illinois participated in
this study—an overall participation rate of 32 percent.

Surveys of Nonprofit Arts and Culture AUDIENCES

Audience-intercept surveying, a common and accepted research method, was conducted in all 182 of the study regions to measure event-related spending by nonprofit
arts and culture audiences. Patrons were asked to complete a short survey while attending an event. Nationally, a total of 151,802 valid and usable attendees completed
the survey for an average of 834 surveys per study region. The randomly selected respondents provided itemized expenditure data on attendance-related activities such
as meals, souvenirs, transportation, and lodging. Data were collected throughout 2011 (to guard against seasonal spikes or drop-offs in attendance) as well as at a broad
range of both paid and free events (a night at the opera will typically yield more spending then a weekend children’s theater production or a free community music
festival, for example). The survey respondents provided information about the entire party with whom they were attending the event. With an overall average travel
party size of 2.69 people, these data actually represent the spending patterns of more than 408,000 attendees, significantly increasing the reliability of the data.

In the City of Chicago, a total of 1,031 valid and usable audience-intercept surveys were collected from attendees to nonprofit arts and culture performances,
events, and exhibitions during 2011.

Studying Economic Impact Using Input-Output Analysis

To derive the most reliable economic impact data, input-output analysis is used to measure the impact of expenditures by nonprofit arts and culture organizations and
their audiences. This is a highly regarded type of economic analysis that has been the basis for two Nobel Prizes. The models are systems of mathematical equations
that combine statistical methods and economic theory in an area of study called econometrics. They trace how many times a dollar is re-spent within the local economy
before it leaks out, and it quantifies the economic impact of each round of spending. This form of economic analysis is well suited for this study because it can be
customized specifically to each study region. To complete the analysis for the City of Chicago, project economists customized an input-output model based on the local
dollar flow between 533 finely detailed industries within the economy of Cook County. This was accomplished by using detailed data on employment, incomes, and
government revenues provided by the U.S. Department of Commerce (County Business Patterns, the Regional Economic Information System, and the Survey of State
and Local Finance), local tax data (sales taxes, property taxes, and miscellaneous local option taxes), as well as the survey data from the responding nonprofit arts and
culture organizations and their audiences.

A comprehensive description of the methodology used to complete the national study is available at www.AmericansForTheArts.org/EconomicImpact.



